
































































































































MARYLAND BEER WHOLESALERS ASSOCIATION, INC.

Beer and Politics: The Maryland
Beer Wholesalers' Association

“Strength in numbers” is an oft quoted
idea. It 1s especially true when it comes to
politics and getting things done in
Annapolis or Washington. To paraphrase a
quote of former State Delegate/Senator
and beer distributor, Pete Bozick, “the
many can often accomplish what an
individual can only dream”. So it is with
trade associations. These special interest
groups exist to represent the interests of
their members, and accomplish what the
individual member could not accomplish
on its own. Whether it is in the political
arena or reflecting a positive 1mage
through public relations, trade associations
such as the Maryland Beer Wholesalers’
Association serve a useful and important
purpose.

Before 1970, the beer business was
informal mn many ways. Although the
MBWA was incorporated in 1963, there
was little m the way of formal
organization or leadership structure. The
state’s beer distributors operated as a loose
alliance of interested parties. At that
time, there were mno  distribution
agreements with brewers; no written
contracts or procedure manuals. Local
distributors were appointed by a brewer
for a particular area, and were allowed to
buy and sell that brewer’s beer on an
“order to order” basis. There was no
permanence in the arrangement. Beer
distributors served at the pleasure and
discretion of the individual brewer.
Consequently, distributor’s had no
security in their investment and built their
businesses at their own risk. Too often a
local distributor’s business success, failure
and very existence was determined by the
capricious whims of the local brewery
representative.  Distributors obviously did
whatever they could to curry favor with
the brewery man and have a harmonious
relationship with s company.
Unfortunately, many Maryland
distributors fell prey to the designs of 1ll
intentioned people as happened in the
early 1970s, when ten of Maryland’s
thirteen  Schlitz  distributors ~ were
terminated by the brewer and replaced
within an 18 month period.

In the absence of a formal structure,
Don McNamara, the Schlitz distributor in

This above photo is from .'e 1 974!):'” signing of the "Beer Franchise Fair Dealing Act". Seated (I-r)

are: Senate President William James; Governor Marvin Mandel; House Speaker John Hanson
Briscoe. Standing (I-r) are: Jim Katcef; George Yewell; Ruth Yewell; Comptroller Louis Goldstein;
Sen. Pete Bozick; Charlie Broderick; Del. Fred Rummage, Jim Gardner; and Del. Elmer Hagner.

Baltimore, acted as the distributor group’s
informal leader. In view of the recent
Schlitz debacle, the need for a formal
organization with professional leadership
had become increasingly more apparent.
Along with McNamara, the “Big 37, as
they were referred to, Pete Bozick
(Charles Co.), Charlie Broderick
(Baltimore Co.) and Irwin Buck (Prince
George’s Co.), recognized the need for a
strong organization and professional
representation i Annapolis in order to
protect their interests and defend
themselves against the unpredictable
nature of some out of state brewers. These
three distributors traveled the state 1n order
to gain support for a permanent
organization. Their rallying cry was for
unity and some form of legal protection.
The formation of the current Maryland
Beer  Wholesaler  Association and
passage of the Beer Franchise Fair
Dealing Act was the direct result of their
efforts.

The structure of the Beer Franchise
Bill was crafted by the prestigious
Baltimore law firm of Semmes, Bowen
and Semmes, and was based on a similar
law already in place in South Dakota. The
opening paragraph of the Act contains
these important thoughts “It is the declared
policy of the State of Maryland that it is
necessary to regulate and control the
agreements, franchises and relationships
between manufacturers of beer and their
distributors. It further stated, “...the
distribution and ultimate sale of beer 1s
promoted by legislation encouraging
distributors of beer to make investments in
their facilities to serve retail licensees by
protecting them against the termination of
such distributorships or acts contained
herein without good cause for such
termimation”.  On the urging of Pete
Bozick and others, Senator Paul Bailey of
St. Mary’s County agreed to mtroduce the
bill which would put a “franchise act” mn
place.  Although the legendary State

Comptroller Louis Goldstein had given the
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proposed legislation his tacit approval,
final passage of the bill was not without a
bit of drama. On the final day of the 1974
Legislature, the franchise bill was buried
deep in a stack of unpassed bills and was
unlikely to be heard before sine die - the
end of the Session. Senator Bozick
threatened to initiate a filibuster and
prevent the Senate from finishing its work
on time unless Senate President William
James brought the franchise bill up for a
vote. The bill passed and Governor
Marvin Mandel signed it into law thereby
ending a major problem for Maryland’s
beer distributors. But as stated before,
there 1s strength in numbers. Along with
Peter Bozick, it was the untiring behind
the scenes efforts of Jim Gardner, George
Yewell, Jim Katcef and others who helped
to secure the bill’s passage.

In 1976, the membership realized a full
time lobbyist was needed for the
Association.  Prior to this time, Ray
Buffington and Malcomb Rodman had
served as part time lobbyists, while the
administrative tasks were taken care of by
Jim Gardner and his staff at FP Winner,
LTD. Jim Katcef of Katcef Bros. in
Annapolis suggested George Manis, a
local attorney and lobbyist be brought on
board to serve as the Association’s
lobbyist. George proved to be very
effective at the job and within two years
took on the additional responsibility of
Executive Director. Interestingly, when
Manis was hired by the MBWA, there
were only 15 paid lobbyists in Annapolis.
By the Maryland Ethics Commission latest
count, in 2016 there were approximately
385 registered lobbyists representing more
than 1000 clients before the Maryland
Legislature. In contrast, the nation’s
brewers had no lobbying presence at all

until the mid 1990s.

George Manis believed the ability to
conduct the affairs and business of the
Association m  an mnformal social
atmosphere could yield real benefits. He
convinced a few local wholesalers to lease
space on the site of what 1s now Carroll’s
Creek restaurant in Eastport. Known by
some as the “Hideaway’, the local guys
chipped in to acquire furniture, a
television set and a ping pong table and of
course a refrigerator which was always
stocked with several brands of cold beer.
Many a late night discussion of issues
between legislators and beer wholesalers
took place 1n this quiet httle retreat.
Unfortunately, as restrictions on lobbying
activities grew, many of the opportunities
for lighthearted fun and social interaction

between business leaders and legislators
have been taken away. Currently, the
Maryland Beer Wholesalers Association is
a sponsor together with other members of
the alcohol industry of the “Opening Day
Legislative Reception” and its own annual
Lobby Day with legislators.

Maryland Beer
holesale;;__As@ugiaiinn

George and Nick Manis of the Maryland Beer
Wholesalers Association.

In 1993, much to the eventual benefit of
the Association, George Manis coaxed his
son Nick into leaving his growing real
estate business to become part of the
family lobbying and public relations firm.
Nick, a star lacrosse player at the
University of Maryland, has brought a
new level of energy and excitement to the
beer wholesalers. The Manis Canning
organization adheres to a strict code ol
ethics that they talk about with its clients
on a regular basis. That 1s, make your
case to the legislators but be sure to “give
them the facts and tell them truth”. This
philosophy has kept the Maryland Beer
Wholesalers in good stead and have the
made the Manis Canning as an exemplary
member of a profession always in need of
professionals like themselves.

Throughout the years, the Association
has enjoyed many successes and survived
several challenges. There have been hard
fought battles over issues such as:
container taxes, mandatory recycling,
excise taxes, cash/credit, brewery rebates,
brand succession, trade practices, DWI
and changes in the drinking age.
Fortunately for the Association and its
members, the current and past leadership
of Manis Canning and its’ associates has
pr()vcn to bc \’Cl’y g()l)d al consensus
building, while developing a unique level
of trust between all tiers of the industry.
In particular, a close relationship with Jay
Schwartz and the Maryland State Licensed
Beverage Association has allowed the
Alcohol Beverage Industry to enjoy many
of its successes.

Past successes were also made
possible, in part, by an informed
Legislature; one which was familiar with
and understood the alcohol beverage
industry. Two of Maryland’s Senators,
Sen. Pete Bozick and Sen. Jim Simpson
were beer distributors. And, throughout
the years several retailers were members
of the House of Delegates or the Maryland
Senate including: Del. Ethel Murray, Del.
Bunk Athey, Del. Lou Mossberger, Del.
American Joe Miedusiewki, Sen. Tommy
Bromwell, Del. Sonny Minnick, Del.
Diane DeCarlo, Sen. Tommy Broadwater,
Speaker Cas Taylor and Del. Danny
Minnick.

In today’s unsettled beverage alcohol
industry, with Costco and other challenges
looming, there is no room for divisiveness,
let alone estrangement. In order to survive
for the long term, all of Maryland’s beer
distributors must be on the same page, and
act harmoniously with each other. U.S.
President Theodore Roosevelt, perhaps
summed up it best when he said, “Every
man owes a part of his time and money to
the business or industry in which he i1s
engaged. No man has a moral right to
withhold his support from an organization
that 1s striving to improve conditions
within his sphere”. Activities such as the
Annual Conference, developing a long-
range plan and reviewing and suggesting
changes to industry trade practices have
helped build many close relationships and
have fostered a team spirit. For the
Association’s leadership, it is always a
balancing act to keep a group of
entrepreneurs who are competitors, some
of whom are rural while others are urban
and some big and some of whom are small
all marching in the same direction. But in
spite of all the would be problems, the
leadership provided by George and Nick
together with an active and engaged
membership, the future for Maryland’s
beer distributors continues to be bright and
full of promise.

Many thanks go out to past MBWA
leaders Pete Bozick, Jim Gardner and
George Manis for their recollections and
help with this article. For them,
yesteryears’ reflections were yesterday’s
events.

Al Horton retired after 27 years with Bob
Hall LLC, a beer distributor in Upper
Marlboro, MD. Please direct any
comments, criticisms or suggestions to
AlanHorton@aol.com















George N. Manis, Esq.
(1929-2014)

Nicholas G. Manis
John F. Favazza, Esq.
Joseph C. Bryce, Esq.
Andrea E. Mansfield
Natasha Mehu, Esq.

Patricia McDonald
Jennifer Dengler

Manis Canning & Asseciates
Is heneored o be part of ¢he
Maryianc Beer Whelesalers’

Annual Journall

We salute the members ef the
Assoclation whose harc work
contihues t© grow Marylane's

beer incustry ier all

12 Francis Street, Annapolis, MD 21401
Telephone: 410-263-7882
www.maniscanning.com
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